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Sotheby's International Realty is a very clear

brand. | think even as a consumer when you

see the sign and you're driving by, you're

like 'oh, that must be a nice house'.

-GWYNETH PALTROW
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BRAND
RECOGNITION

The blue sign. The iconic, classic branding. The worldwide network. This is Sotheby's International
Realty. When clients see our sign they think luxury. For us, luxury represents high quality service,
knowledge, and an experience that every client receives regardless of the property's areq, size, or
price point.
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SOTHEBY'S
BRAND HERITAGE

Al the heart of Sierra Sotheby's International Really is the history of the Sotheby's Auction House. This powerful
collaboration and brand relationship puts our properties, at all price points, at the lingertips of global auction
house clientele. Being Reno-Tahoe's only real estate brokerage with a markeling partnership of this magnitude
offers our sellers an unprecedented level of exposure. Our relationship with the premier Sotheby's brand
affirms our commitmen! toward providing you a superior level of service, global marketing and expertise in
the Lake Tahoe region and around the world.

= Auction Houses in: New York, london, Paris, Milan, Zorich, Geneva, Beijing, Hong Kong, Doha
= 80 locations | 40 Counlries | 3 Auction Rooms

* Direct link 1o Auction House Clients Werldwide Through Digital, Print, and Event Marketing Partnerships
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EXCLUSIVE NETWORKS
& AFFILIATIONS

When discussing luxury real estate, there are two global powerhouses: Sotheby's International Realty and
Who's Wha in Luxury Real Estate. Between these two brands, our network represents more multi-million-dollar
properfies than any other real estate brand. What this means for you is that only by listing with a Sierra Sotheby's
International Realty sales associate can your property be seen on the two top luxury real estate websites in
the world and benefit from our global connections working together as a parinership to find qualified buyers.

» Softheby's International Realty: S OthEby IS

26,000 Sales Associates | 1,075 Offices | 81 Countries INTERNATIONAL REALTY
* Who's Who in Luxury Real Estafe: LUXURY
130,000 Sales Associates | 3,250 Offices | 70 Countries 2 e et e N
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UNRIVALED ONLINE
SYNDICATION

Sierra Sotheby's International Realty's sirategic online syndication ensures that your property is displayed o a
qualified, worldwide audience. We do not rely solely on the MLS. Only with us will your home have the presence
it deserves on over 10,000 websites, including the most rafficked news, an, lifestyle, and luxury real estate
websites in the world. Supporting our unmatched online distribution of your home is a reporiing system, meaning
our process is proven, measurable, and transparent.

= Presence on Sotheby's Infernational Realty's Network of Over 10,000 Agent and Company Websites
= Presence on the #1 Most Trafficked Luxury Real Estate Website in the Waorld, sothebysrealty.com
with 48,000,000 Visits in 2022
= listing Tratfic, Analytics, and Reporiing Sent to You Showcasing Top Feeder Markets, Websites, and
Most-Viewed Photography
= Audited and Quality-Confrolled Photography Ensures that Your Property Stands Out Online and In Print
= Unique Online litestyle Search Targeting Ski, Lakefront, Golf, Mountain and Resort Destination Homes

finrra | Sothehyw
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Sierra

Sotheby’s

10,000+

WEBSITES

The proprietary sothebysrealty.com platform means that only by listing with us will your property be marketed globally,
nationally, regionally, and locally. Our lisfings benefit fom being showcased and marketed online in top feeder markets

such as: San Francisco, San Diego, Dallas, Chicago, New York, Miami, and beyond.
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GLOBAL MEDIA
PARTNERSHIPS

With an emphasis on brand exclusivity, culling-edge adverlising technologies, stralegic partnerships, social media
frattic drivers, and video content pubhshmg, Sierra Sotheby's International Realty utilizes hand-selected media
powerhouses such as Apple, The Naw York Times, Forbes, The Wall Strest Journal and more, due to their international
impact and commitment fo innovation. The goal: connact your praperty with a global consumer. Our sirategic global
media plan aligns your property with relevant and influential media partners, driving brand awareness and tralfic to
Sierrasothsbysreally.com.
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MILLION-DOLLAR
MARKETING

Sierra Sotheby’s International Realty provides a dynamic, full-service markefing opproach to every property we
represent. With a suite of services ranging from the best professional photography and videography to innovative
3D and virlual technology, the Sierra Sotheby's Infemnafional Realty marketing team understands the detailed
approach required fo bring properties of all price points to market. When you hire our associates, you are hiring
our full team of professionals who are passionate about the art of driving sales through polished, million-dollar

markefing efforts.

* In-House Advertising Agency Comprised of Graphic Design, Digital Marketing Content, Web Development,
Photography, Videography, and Public Relations Depariments

* Instagram — 364K+ Followers, @sothebysrealty.com

 Facebook — 117K+ Followers, facebook.com/sothebysrealty

* Youlube - 397+K Subscribers, Sotheby's International Realty
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VIEWS

VIDEO INNOVATION AND DOMINATION

Sotheby's
International Realty
doesn't follow the
curve, we creale il
[50M Being a Youlube
Silver Crealor

award winner is no

small feal, and the
video views speak for
themselves.
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INTEGRITY MATTERS

Character matters today more than ever — not just in real estate but in the world at large. Integrity
translates into every aspect of what Sierra Sotheby’s International Reafty does — with our clients, our
fellow associates, cur staff, our vendors, our competrtors, and our community, Experience, integrity,
global affiliations, and a senuine commitment to offering the best, most professional service possible 1s
what distinguishes Sierra Sotheby’s International Realty as truly outstanding.

» Sotheby's International Realty Partnership with 501 (c)(3) New Story

* Support of Vital Region-Wide Non-Profits and Organizations Including:
The Parascl Foundation, Lake Tahoe Shakespeare Festival, Sierra Community House, Tahoe Fund,
Bread and Broth, Tahoe City Wine Walk, Sample the Sierra, Big Reno Coat Drive, Toys for Tots,
Soroptimist International, Shane McConkey Foundation, The Lake Tahoe Martime Museum,
Art & Soul, Trudee Airshow, Truckee Donner Land Trust, Ferver — Truckee RverWatershed Coundal,
and the Glenbrook Rodeo + Parasol Community Table.
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"OUR COMPANY
 CULTURE

Owr goals: Be excepfional to one another, be exceptional in business. From company evenls to weekly sales
meelings, our company culture is about collaboration and support to get the job done. Unlike our competitors, every
week our sales assoclates gel together for face-to-face updates about client needs. This get-it-done approach
lo promoting properties means that regardless of price point, our clients have the support of the entire brokerage,
actively working together fo sell properties quicker and af the highest price possible.

Collectively, we are a team of Veterans, Olympians, golfers, skiers, horsemen, fishermen, pilols, musicians, wooden
boat enthusiasts, chefs, waterskiers, iravelers, builders, arfists, philanthropists, coaches and more. Together we are a
collaborative group of professionals who are passionate about real estate and the Reno and Lake Tahoe lifestyle.

Sierra

SOEIZEB;

MTERNATIONAL REALTY
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PROVEN
TRACK RECORD

THE PROOF IS IN THE FACTS

You put your frust in our experience, stability and expertise. Our results show your
insfincts were right. Through our vast global footprint and impressive referral network,
we provide clients with the tools required to idenfify and target selected buyers
through all available Sotheby's International Realty channels, including marketing to
the extensive client base of the Sotheby's auction house.

Sierra Sotheby's International Realty  Sotheby's International Realty

Closed Transaction Sides - 2022 Visits to SothebysRealty.com - 2022

Sales Volume - 2022 Sales Yolume - 2022

YouTube

Silver Creator Award,
397 000+ Subscribers

Top-Producing Affiliate Globally
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The staff and management of Sierra Sotheby's Intemational Realty are a unique team of talented, diverse
individuals who have combined their efforts in the goal of delivering the most effective real estate services to our
clients. Our agents and their clients have the daily support of in-house marketing, fransacfion coordination, legal,
operafions, relocation, property management, photography and videography departments.
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